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Time: March, 2025
Person: My Father In Law
Subject: AI
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FriedmanAI:
Describe the writing style of the three samples. Create a comprehensive, 
well-structured styleguide. Here are three samples.
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Write a short story about a goose named goose in this style

(
!

)
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It crushed it.

“The golden age of fast food—when a McNugget was still a thing of faith, 
not fear—is over. And it's all because of Goose. Not a code name. A literal 
goose. Feathered. Honks in D-sharp. And she's had enough. Thesis: A single 
goose can topple an empire when the empire forgets who's really in charge…
this isn't about poultry. It's about power.”
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AI OSH Ratio On The Rise
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Say the quiet part

out loud.
buchman.co.il 6



What do we do when

good work gets automated?
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We f **%ing adapt.
Make content that is:
- Hard to replicate 
- Deeply useful 
- Interesting for us
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Here's how

data
can help.

(But it's only one way.)
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The New York Times
calling me a nerd.
We also do 7-digit revenue from this.

buchman.co.il 11



</ brag >
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I’m Eytan Buchman
CMO @ Freightos
buchman.co.il
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Agenda
— Incredibly depressing introduction 

✅

— What it means 

✅

— Why data works
— The framework you can use

buchman.co.il 14



Why boring data?
Because it merges:

— Domain Authority
— Helpfulness

(Humans love it too!)
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Story-telling + charts works
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Data storytelling gets
attention
credibility
technical authority
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The Content Checklist

— Unique 
— Valuable 
— Credible
— Buy intent (informational sucks)

(
☝

 Especially as OSH Ratios rise)
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Enter...Your Data Marketing Playbook

1. Uncover unique data (internal, external, platform). 
2. Package it into regular, useful insights. 
3. Build a consistent earned audience. 
4. Drive business outcomes.
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Use Case: How it started
The data cold start.
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Easy WSJ pickup
Source: “Meta Analysis” of 5 academic articles
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Strong trade pickup
Source: Amazon website scrape
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Enter...Your Data Marketing Playbook

1. Uncover unique data (internal, external, platform). 
✅

2. Package it into regular, useful insights. 

✅

3. Build a consistent earned audience. 
4. Drive business outcomes.
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Use Case: How it's going
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November, 2016
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Today
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1,000s
of pickups.
(A lot of them self-service. But don't tell my CEO.)
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Numbers talk

— 1–2 mainstream pickups/week 

— Snowballing + low-touch 

— 60K+ on weekly updates 

— Seven-figure revenue 
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Four steps to build it out (
!

)

— Audit and define data 
— Define targets (Consultants? Leads? Revenue?) 
— Validate interest 
— Multi-channel, consistent distribution 
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Audit Data

— Our exhaust, their gold. 
— High industry value 
— Contrarian transparency
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Define Targets

— Freight end users 
— Media as a flywheel
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Initial Distribution
— Personal media pitching
— Website 
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Distribution: Today

— Website (1M hits/year) 

— Media (100s/year)

— Email newsletter (60K) 

— Programmatic SEO (100+ pages) 

— Monthly webinar (+1k attendees) 
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The Front-Runner
— Great mustache

— 1K+ Monthly Registrations

— 1-5 media citations each time

— Work down to two hours of prep
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Build Your Data Motion
1. Audit → Discover what your audience needs 
2. Package → Create consistent, accessible updates 
3. Distribute → Email, media, SEO, and social 
4. Evolve → Scale to more formats, frequency, and access
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AI is a superpower…
but everyone has it.

This means that…
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Great content isn't
isn't hackable.
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Even with AI, it still needs…

— Unique 
— Valuable 
— Credible
— Buy intent 
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Great content data references

Freightos 
placer.ai 
Gong 
ahrefs 
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Drop me a line

eytan@buchman.co.il 
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LinkedIn —>

buchman.co.il 43


